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Business Ethics




What are we going to learn today?

* Islamic principles of trade and business ethics

e Background in Commerce, Law , and Ethics-based
education

e Concepts of Riba, Transparency, and Accountability

* Proven credibility and experience in values-based
teaching or training
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Islamic Principles of Trade
and Business Ethics

Businesses must be completely honest about their products and
services. Lying, fraud, or misrepresentation are strictly forbidden.
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Islamic Principles of Trade
and Business Ethics

All parties in a transaction must be

treated justly and equally, with no
exploitation of ignorance or need.

Justice and

Fairness

Jus




Islamic Principles of Trade
and Business Ethics

Businesses must use accurate measures in all transactions to ensure
fairness and prevent people from being defrauded of their property.
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Islamic Principles of Trade
and Business Ethics

A business transaction is valid only if there is free and mutual consent
between the buyer and the seller, without any coercion or force.
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Islamic Principles of Trade
and Business Ethics

Employers are required to pay fair and just wages promptly.
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Islamic Principles of Trade
and Business Ethics

Stockpiling essential goods to create artificial scarcity and drive-up prices
is forbidden (lhtikar).
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Background of Business Ethics

Law

Commerce

Business ethics emerged in
commerce education, particularly in
the US, during the 1960s-70s due to
growing societal concerns, leading to

dedicated courses by the 80s,
applying principles of fairness,
honesty, and social responsibility to
all business functions.

Business ethics in law examines\

moral principles guiding business
conduct, evolving from ancient codes
(like the Bible) and philosophy
(Aristotle) to modern frameworks,
filling gaps where law alone falls
short by setting standards for

stakeholders, with focus since the

\ 1960s on social responsibility. .
9

N\

Ethics-based education has evolved
from a historical focus on personal
morality and social responsibility to a
formal academic field driven by
corporate scandals, public pressure,
and a growing recognition of its
importance for long-term business
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Concepts of Riba, Transparency, and Accountability

Responsibility

Transparency @
Commitment 0
Honesty @

Business
Ethics

Relationship

Trust




Islamic Principles of Trade
and Business Ethics
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Islamic Principles of Trade
and Business Ethics
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L Enhances reputation L Ensures compliance
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L Builds trust and loyalty 1 L Attracts talent L Improves culture




Islamic Principles of Trade
and Business Ethics

—modern age Kl UL‘)“/{C‘PB SSJ‘$/3 LJS\J Q é;u«f“
Adaptability | |l a0l 655000500 oS sush s day e

& 2y K

(21431 oL 4

L Ethical landscape evolve 1 L New challenges emerge \‘ L Long-Term viability \‘




Credibility and Experience

Experience in developing a “values-based curriculum” for business schools or corporate
training programs.

Trainers or teachers with real-world experience in leadership roles, especially in values-

based organizations.

Being associated with or certified by reputable ethics institutes or professional
organizations.

A strong reputation built on consistently demonstrating integrity and reliability.




Benefits of Business Ethics to
Different Business Categories

. @

Manufacturers
(Production)

Enhanced
reputation and
trust, strong
stakeholder loyalty.

N

N

©

(@ (®

Wholesalers
(Distribution)

Hard work and
perseverance,
integrity and
honesty.

ud—

Retailers
(Sales)

Customer loyalty,
adaptability and
Innovation.

*
*

&

Service Providers
(Expertise)

Commitment to
quality and
proficiency,

promoting social

responsibility.

N
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Honesty,
Fairness,
Responsibility

Right vs, wrong
beyond legal limits

Summary

Balancing
Profit with
Societal Good

Build Sustainable Protects Brand
Relationships Image
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