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What are we going to learn today?

To understand the meaning and definition of marketing
To learn how marketing has evolved over time

To study the importance and role of marketing in
business

To understand marketing mix (4 Ps)
To learn about mass marketing and niche marketing

To understand customer relationship marketing
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Introduction
to Marketing

Marketing is one of the most important
functions of any business.

It helps businesses identify what customers
need and expect.

Marketing focuses on creating value for
customers through products and services.

It builds long-term relationships between
businesses and customers.
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Meaning of
Marketing

 Marketing is not limited to selling products.

* It begins before production and continues
even after the sale is completed.

 Marketing includes activities such as
research, planning, pricing, promotion, and
distribution.
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Definition of Marketing

N

Marketing is the process of
identifying customer needs

N

N

It involves creating and
delivering value through
products and services

AN

N

The main aim of marketing
is to satisfy customers
profitably and ethically

N




Evolution of
Marketing

 Marketing has changed over time with
changes in customer needs and technology.

e Earlier, businesses focused mainly on
producing goods and selling them.

e Modern marketing is customer-centered and
relationship-oriented.
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| Product
Orientation
Focus was on
producing goods in
large quantities

Sales Orientation
Focus was on
aggressive selling
and persuasion

Stages of
Marketing
Evolution | Marketing | Social and digital
Orientation Marketing
Focus shifted to focus is on ethics,
understanding society, and

customer needs technology




N

identify customer needs
and wants.

AN

Marketing helps businesses

Importance of

Marketing

N

It supports the

that satisfy customers.

AN

development of products

Marketing ensures the
growth and survival of a
business in competition.

N




Role of Marketing
In Business

 Marketing helps in designing products
according to customer preferences.

e |t assists in deciding suitable prices for
products.

* |t promotes products and ensures proper
distribution to customers.
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Quick tip
Marketing is more
about understanding

people than selling
products.




Marketing mix

The marketing mix refers to a combination of marketing strategies used by a business.

It is commonly known as the 4 Ps of Marketing.

The marketing mix helps businesses achieve their marketing objectives effectively.




Product

* Product refers to the goods or
services offered to customers.

* |t includes quality, features,
packaging, branding, and customer
experience.

e Customer satisfaction is an
important part of the product.




PRICE

* Price is the amount of money
customers pay for a product.

* |t should reflect the value provided
by the product.

* Pricing decisions depend on cost,
competition, and customer
demand.




PLACES

Place refers to when and how the
product is made available to
customers.

It includes physical stores, online
platformers, wholesalers and
distributors.

Proper place ensures that products
reach customers at the right time.




PROMOTION

* Promotion means informing
customers about the products and
its benefits.

* [tincludes advertising, sales
promotions, social media and
public relations.

* Promotion helps create awareness
and increase demands.
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MASS MARKETING 'Coca-Cola\

* |t targets a very large group
of customers.

* The same product and
messages are offered to
everyone.

* [t focuses on high sale
volume and wide distribution




NICHE MARKETING

* [t targets a small and specific group
of customers.

* Products are desighed to meet
special needs of that group.

* [t helps build strong customer
loyalty.




CUSTOMER
RELATIONSHIP
MARKETING(CRM)

* |t focuses on building long term
relationship with customers.

|t aims to make customers feel
valued and satisfied.

* CRM increases repeat purchases
and customer loyalty.
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BENEFITS OF CRM

* CRM improves customer
satisfaction and trust.

* [tincreases repeat sales and
reduces marketing costs.

* [t helps build a strong brand
Image.
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Marketing is a
customer centered
business activity.

AN

SUMMARY

It helps create value
and build long term
relationships.

AN

N

Marketing is essential for
the success and growth
of a buisness.

N
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